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Bressers partners in Amazon Prime streaming series

By Tony Daley

Omro Pharmacy owner and op-
erator, Ken Bressers, has partnered
in TV/film production with series
including Age of the Living Dead
and No Easy Days, now streaming
on Amazon Prime, as well as films
backed by Hallmark and Lionsgate.

Bressers has even rekindled his
love of performance, acting in
features such as the horror film,
Nights Before Christmas, as well
as playing a heavy in an episode
of the medical-conspiracy thriller,
Killing the Cure.

The Bressers buzz is currently
about the recent premiere, as Am-
azon Prime is streaming the first
season of Age of the Living Dead,
a series about humans fighting an
apocalyptic battle with vampires
in an America quarantined from
the rest of the world, following its
release last year outside the U.S.

The show, with its second sea-
son now in postproduction, has
Bressers excited about current and
future projects, and his equal-third
partnerships in three production
companies with Simon Phillips and
Paul Tanter.

Their show, No Easy Days,
about a Navy SEAL called to find
the President’s daughter held for
ransom by a British mercenary, is
still streaming on Amazon Prime.

Filmmakers Phillips and Tanter,
who had multifaceted, prolific
careers in the United Kingdom, es-
tablished their base in Canada, and
have now partnered with Bressers.

The three-team now operates
Dystopian Films Ltd., with the two
companies headquartered in Otta-
wa, Ontario, Canada and London,
England.

A third company, Dystopian
Films US.A., LLC, is based on
Omro, Wisconsin.

“I found out about Simon and
Paul through a friend of mine
and started talking to them about
projects,” Bressers explained to
these newspapers on Thursday,
September 5.

Bressers’ visitin 2018 to Canada
to see his future business partners
led to the Omro Pharmacy owner
actingas an FBI agentin the Nights
Before Christmas feature, which
is now backed by Lionsgate for
release this holiday season.

Talks led to Bressers, Phillips,
and Tanter formalizing Dysto-
pian Films in early 2019, and
establishing business models
which are going forward with
Bressers managing much of the
bookwork and accounting work
including project budgeting and
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KEN AND CARY: Ken Bressers is the Omro Pharmacy
entrepreneur, actor, and, now, movie/TV producer partner-
ing on multiple projects. Grant would approve.

cash-flowing development.

For now, running the Omro
Pharmacy is Bressers’ business
priority, but he is tapering more
into TV/film production, and will
exercise increasing creative input
with partners Phillips and Tanter,
whose resumes encompass creator,
writing, and directing credits.

Having Dystopian Films oper-
ating in three markets across the
globe is providing operational
advantages enabling Bressers,
Phillips, and Tanter to more readily
comply with federal laws.

Bressers said that, with Phillips
and Tanter, he will at least share
executive-producer credits on
the companies’ productions, with
additional credits to be sorted later.

Bressers’ interests in film, the-
ater, and performance go back to
his days studying pharmacy at the
University of Wisconsin-Madison,
where he took many fine-arts elec-
tives while getting his degree in
pharmacy.

Bressers also took two semesters
of film production classes at the
University of Southem California
in Los Angeles.

By an odd synchronicity in the
entertainment world, Bressers,
while at UCLA, met the daughter of
Harry Saltzman, who co-produced
many James Bond films in a series
eventually starring Pierce Brosnan,
whose son, Sean Brosnan, is now
the lead in the Phillips/Tanter-pro-
duced series, No Easy Days.

The call of the stage was strong
for Bressers.

“I wanted to be an actor. I was
really into theater, it was everything
to me,” said Bressers, who even
auditioned for a role in the movie,

American Gigolo, and said with
a smile, “They gave the part to
Richard Gere, I don’t know why.”

While Bressers deeply respected
the acting profession, he said, “I
don’t think I had the patience for
it. I was more: keep moving, keep
moving. I like business.”

Moreover, Bressers said he rel-
ishes being associated with a film
production company, which gives
him a chance to do business while
using his creativity.

“T'hope I cando more of that. The
door has opened.”

The last project his partners
produced before Bressers joined
Phillips and Tanter was a movie to
air by Hallmark this holiday season,
The Boy Who Made Christmas
Disappear.

With distributors increasingly
interested in the product of Dysto-
pian Films, more features are being
planned.

“We have a wonderful story to
start filming later this year in Can-
ada,” Bressers said.

The movie will concern a star-far-
ing crew on a mission, who emerge
from suspended animation to find
300 years have passed, leaving
all their old friends, families, and
connections to Earth severed.

Before them looms a future adrift
in space, on a mission whose pur-
pose has been buried by the passage
of centuries.

As an added attraction, the Dys-
topian production team is trying
to find whom Bressers called
“the right name actor to do a very
small but important role,” for a
film he emphasized is not so much
conventional science-fiction as a

story about the human drama of

THE
DEAD

NOW STREAMING ON
AMAZON PRIME
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AGE OF THE LIVING DEAD, from the Bressers, Phillips,
and Tanter production company, Dystopian Films, is cur-
rently streaming on Amazon Prime.

loneliness, regret, and loss.

Overall, Dystopian Films is
counting successes in terms of the
quantity of its product that is actu-
ally being streamed or aired.

“We’ve been very blessed,” said
Bressers. “We're a relatively new
production company. We've got a
feature film with Hallmark, a fea-
ture film with Lionsgate, and two
series on Amazon Prime.”

Nevertheless, facilitating the
business of film/TV production is
fundamental, in part because of the
time lag in getting paid.

“Why do movie companies need
investments? Sometimes, there’s
a 24-36-month window before
recouping money.”

That means cash-flowing and
capitalization in order for producers
to keep producing content.

“The profits can be fantastic,”
said Bressers, “but you have to be
able to wait for them.”

Notably, the Dystopian team’s
projects, such as Age of the Liv-
ing Dead, have international fol-
lowings, having aired in markets
such as Africa, Japan, and the
Middle East as well as in most

of Eastern Europe.

This kind of exposure has
brought Phillips and Tanter into
international prominence.

That sphere of renown is soon
to encircle Bressers, as the new
party to the production triumvirate,
especially with the Amazon Prime
premiere of Age of the Living Dead
and principal photography wrap-
ping on season two.

In addition, Age of the Living
Dead enjoys nearly 30,000 Face-
book followers, demonstrating the
growth of its organic fan base.

Since distribution is key, Bressers
indicates that Dystopian Films’
business model and practices have
already demonstrated their effec-
tiveness in returns on investment.

What pays dividends is in part
that garnering interest in con-
tent enough to get material to the
audience.

“We get distribution,” Bressers
emphasized. “We get eyeballs on
the project. You can create the
greatest movie ever made, but no
one will ever see it, unless you get
the distribution, put it out there for
people to see.”



